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AD-CG-201 Business Research Methodology

lit-] *Introduction to Business Research and Rescarch Design

Definition of Business resenrch

Clus_siﬁcntion of marketing rescarch

uisiness research process

Defining the Business research problem and developing an approach
' Process of defining the problem and developing an approach
‘mﬂgf:mcnl Decision Problem and Marketing Research Problem
*finition of research design
._'ﬂsslﬁcalian ofresearch design’
&-Ploratory, descriptive and causal research designs and relationships among them

Otential sources of error, random sampling errors and non-sampling errors
‘1Siness research proposal
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Mit-2: Qualitative Research and Experimentation

Primary data: qualitative versus quantitative research

Rationale for using qualitative research

Classification of qualitative research procedures

Focus group interviews

~ Depthinterviews

%rolective techniques: Association, Completion, Construction,and Expressive techniques
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%nit-B: Measurement and Scaling

—orimary scales of measurement; Nominal, Ordinal, Interval, Ratio Scales
omparative scaling techniques;
iired Comparison Scale
Rank Order Scale
Constant Sum Scale
Non-comparative scaling techniques:
Continuous Rating Scale -
Itemized Rating Scales;
Likert scale
Semantic Differential Scale, Stapel Scale
Non-comparative [temized Rating Scale Decisions
Reliability and Validity
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nit-4: Questionnaire Design and Sampling Design

ﬁfeﬁnition of questionnai_re_
Objectives ofa qugstionnaurc
zucslionnaire design process
pservational forms
. amplc or Census
he sampling design process
d"iassiﬁcalion ofsampli'ngleclln!qucu
,uon-prubabilily sgmplmg techniques
robability sampling techniques
;,‘amplc size determination

£ nit-5: Processing, Anulysts, und Interpretution of Datu; Report
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£y pocessing of data;
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